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GIVING
Matchmakers fmd partners for profitable llaISOIlS

g’: Busmess and charity beneﬁt equally from a weleIanned marnage of convemence

’EBras. Father Christmas and
Hood may be an unlikely com-
tion, but one Auckland charity is

at the hook-up.
t%As Christinas looms, Dress For
— which provides free suits
“low-income women returning to

Workforce — has received a dona-

Mdhngerleﬁ'omBendon. :
+.The gift came with the help of cor-

mte charity matchmaker the
Hood Foundation. A

The foundaﬂm. set up last year,
matches companies with a social
conscience and not-for-profit organ-
isations needing help.

It's an t area for com-
panies. A Neilsen survey last year
showing almost uarters of
New Zealanders would change
brands if a company was involved In
a cause they supported.

Robin Hood has 600 not-for-profit

J‘J’a on its books and manages

nships with more than 40 com-

- panies. Donations run into several -

,~f

mﬂllondoﬂamayear

Chief executive Jude Manulon'

sald with more than 60,000 registered

charitiesinNewZealand,thasmpa,-
- was endless, -

“Businesses .m.lght not have the
time or resources to decide which
charity to partner with, so they can

come to us and we manage the pro-.

oessforﬂmmandﬁndamupwhich

makes sense for them,” she said.
As many companies close their

bookstbrtha.ﬁmncial year, she is

‘urging them to make use of tax con-

-off up to

ceaslona whlch allow them to write
&cent of their bottom
].ine ifitls ted to charity.
The Inland Revenue department
aays blic company may claim a
of up to 5 per cent against
1!3 net income for money given to
charity each year,
“I'm just horrified businesses
don’t know they can do this. It's
wrong,” Mannion said.
She said . companies generally
wanted to demonstrate to their staff,

x stakeholders and' consumers that

s —R " O e Wt

'

they “give a damn and stand for

- something."

A bank, for example, might stnnd
for security or peace of mind, so
would be interested in non-profit *
organisations with the same goals,

Tcismwbankwhlchhm
- joined the Robin Hood family. Regu- -

latory affairs head Jo Sihamu said -
under the bank’s new corporate -
social responsibility umbrella it
planned to develop a strong focus on
community involvement.

Westpac wanted to do more than
Jjust give money and this was where
the Robin Hood Foundation came in
— helping the bank articulate its

o rather than j
“.the ¢

‘share know

" ing. 'Westpac

oals and
le chari-

2 “Itﬂtawithexéctlywhatwewere
wanting to do — which was come up

community values and
matching it up with sui

~ties; she said.

" with some key values around com-'

- munity Involvement and decide who

'l'he ‘idea of Robin Hood was that
writing out a cheque,
could get Involved and
and staff volunteer-

80 planned to link its

with the non-for-profits, |'




